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A Destination for Discovery

PBS.org Features:

* Thousands of hours of video and a
wealth of original content

+ Key topics in News & Public Affairs, Arts
& Entertainment and Science & Nature

+ 18.2 million monthly unique users?

+ 12.2 million monthly video streams
across platforms™

» Honored with numerous Webby and
EPPY Awards

NATIONALPUBLICMEDIA
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Like PBS on Facebook to
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Sources: 1. Google Analytics, 6-month average, July-December 2016; *includes desktop, tablet, smartphone, and OTT streams.



NATIONALPUBLICMEDIA

A Video Showcase

Dynamic Content, Dynamic Creative

12.2 million monthly video streams across
platforms’

Committed Viewers: 37.8 minutes per
viewer per month?

Full-episode viewing of thousands of
programs

Aligns sponsor with PBS’
Emmy-award winning, long-form
programming

Sponsorship features :30 or :15
pre- or mid-roll with 728x90 companion unit

Extend sponsorship through PBS mobile
and over-the-top platforms
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TLL HAVE WHAT PHIL'S HAVE
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I'll Have What Phil's Having
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Shop Donate Q

Video  TVSchedules  Shop  Donate  Q

Problems Playing Video ?

Visit the Ll Have What Phil's Maving Website

Sources: 1. Google Analytics, 6-month average, July-December 2016. lincludes desktop, tablet, smartphone, and OTT streams; 2. comScore Video Metrix,

3-month avg Sep-Nov 2016
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A Vibrant, Engaged Audience

Viewer Demographics and Engagement ¢

$35,119 37.8

household minutes per
income’ viewer on

PBS Video viewers average'
are 51 % female,

FRE 12.2 million

43 monthly streams across

Median age pla’[form82 (1)
of PBS Video gg Véo
viewers' 0 Ice0

Nearly half viewers return to

of PBS.org visitors watch video multiple
visit the site to times per month?

watch a video®

NATIONALPUBLICMEDIA Sources: 1. comScore Video Metrix, 3-month average , October-December ‘16. 2. Google Analytics, 6-month average, July-December ‘16.
3. Source: ForeSee, Nov 2012.



PBS.org Video Sponsorship

Performing for Sponsors

“Performance on videos on PBS.org

was fantastic”
—PBS Video sponsor

* PBS Video sponsors have the
opportunity to be featured across
platforms, including desktop, mobile,
tablet and OTT devices

+ Sponsor creative generates high click
through rates on PBS.org, with
average CTR of 6.5% for video

NATIONALPUBLICMEDIA
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TLL HAVE WHAT PHIL'S HAVING
Episode 6: Los Angeles

54:21 | Aired: 11/0215 | Rating: NR | [T

Problems Playing Video ?

Report a problem  Closed Captioning

Join Phil as he explores the culinary gems of his own backyard, inviting friends
including Martin Short, Allison Janney, and Ray Romano to dine with him at his
favorite food spots around Los Angeles.

 Add to Watchlist

Buy this Video: share:

iTunes DOBRS <«

Il Have What Phil's Having * Favorite This Show Visit the L.l Have What Phil's Having Website


https://www.youtube.com/watch?v=vanu35yj-2M&feature=youtu.be
https://www.youtube.com/watch?v=vanu35yj-2M&feature=youtu.be

Delivering PBS to Users On-the-go

PBS Mobile Platforms

+ The redesigned PBS.org is responsive across
desktop, smartphones and tablets

+ Users also access PBS Video content through
apps for iPhone and iPad

10 million monthly unique visitors access PBS
across mobile devices!

Sponsorship Opportunities

+ :30 or :15 pre- and mid-roll on smartphones and
tablets, including PBS apps and mobile web

+ 320x50 adhesion unit on phones, and 768x90 or
728x90 adhesion unit on tablets stays visible as
users scroll through content on PBS.org

« Opportunity to feature units that expand on-click
to full screen creative

NATIONALPUBLICMEDIA

10:54 AM

pbs.org

PBS: Public Broadcasting Service

(pBs, Find fun online games for =757 | What's on Now
g~ | kids featuring PBS KIDS
@ characters.

Visit PBS KIDS

=5 10:47AM 99% -
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pbs.org

(@) E woer

10:30 AM  Peg + Cat: The Blockette
Problem; The Tulip Problem

A free digital media 11:00 AM  Dinosaur Train: A Heck of a
content portal for Neck; Gilbert Visits the Nest

wEBS,,  teachers and students.

Dinosaur Train: An

Visit PBS Learning 11:30 AM
Media Apatosaurus Adventure;

X CLOSE

President Lincoln’s visit sets in motion
a diabolical rebel plot.

Watch Now

Source: 1. comScore Mobile Metrix, 3-month avg. Oct-Dec 2016.
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Delivering Video On Demand

PBS Over-the-Top (OTT) Video

’9) PBS | “TARCH

Featured Programs

+ Users can stream PBS programming from the E A, P, .
Internet to their TV through apps for Roku, - . SOEERP I &
Apple TV, Xbox and Chromecast Originals

* Viewers can enjoy favorite national and local . s
PBS programming on demand, including Statt Picks
American Experience, Antiques Roadshow,
Masterpiece and NOVA

* Viewers can also access web-original video
from PBS Digital Studios, winner of 7 Webby
Awards since 2013

« PBS’ OTT viewers generate more than
6.5 million monthly streams'

« Sponsorship features :15 or :30 pre-roll on
videos in the PBS OTT platforms

NATIONALPUBLICMEDIA

Source: 1: Google Analytics, 6-month average, July-December "16.



A Who’s Who of National Brands

PBS Digital Sponsors

)
»~ -

SN AR

(&)
e AV O
\.\M Houghton

Mifflin
Harcourt

& Dropbox

Click to view sample video creative from PBS Digital Sponsors

NATIONALPUBLICMEDIA


http://nationalpublicmedia.com/specs/pbs-video/
http://nationalpublicmedia.com/specs/pbs-video/
http://nationalpublicmedia.com/specs/pbs-video/
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A Halo Effect for PBS Sponsors

Captivating & Dependable

81%

of PBS viewers agree that PBS is
selective about the businesses

and products that can advertise
76% -
of PBS viewers agree that 6 8 o/o
sponsors are committed to

quality and excellence of PBS viewers agree sponsors
create compelling advertising
that is better than
advertisements on other

networks

NATIONALPUBLICMEDIA Source: PBS Sponsorship Study: Audience Attributes and Behaviors, City Square Associates, March 2015.



For more information about sponsorship opportunities on PBS Video

and across PBS.org, please contact your National Public Media sales
representative or email sponsorship@nationalpublicmedia.com



mailto:sponsorship@nationalpublicmedia.com?subject=PBS Video Sponsorship Opportunities

