Center Stage
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“Take what
you find
here and
make it
better
and
better.”

Desktop Mobile

Center Stage is a fully-customized canvas,
intelligently embedded into NPR.org content
to maximize engagement

Center Stage can be built for the NPR homepage, on the
NPR Music homepage, or on story pages across NPR.org

Features can include, but aren’t limited to:
e Click-to-play video or audio
e Image galleries

e Interactive timelines

Center Stage is served with a persistent, 100%
viewable 300x600 display banner on desktop that averages
performance levels 5x the industry benchmark

General Guidelines

All Center Stage units are designed by NPR
NPR reserves the right to refuse any content or tactics that:

e Feel too commercial
e Do not fit within the flow of the page or the ethos of NPR.org

e Would not be expected to perform well based on NPR’s knowedge
of its users

nationalpublicmedia.com/custom-products
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Homepage Center Stage

news arts&life music topics- programs & podcasts-

John Glenn, First American To Orbit The Earth, Dies At 95

Dylann Roof Jury Sees Images Of Church Mass Shooting Aftermath

South Korea To Vote On Impeachment Of Scandal-Stricken President

"Your Kids Are Not An Experiment’; Surgeon General Says No Vaping

For Young People

The universe can be compli

Understanding it doesn't have te be.

PoLITICS

'Lives Are At Risk," Hillary
Clinton Warns Over Fake News,
'Pizzagate’

Homepage Center Stage is responsive across the following breakpoints:
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@npr on Twitter

WHEN?

The universe can be compli
Understanding it do

Listen to hand-picked stories
based on what you like.

NATIONALPUBLICMEDIA

yort your local station by

making a donation.

POLITICS

'Lives Are At
Risk,’ Hillary
Clinton Warns
Over Fake News, 'Pizzagate’
'"The epidemic of malicious fake news and
fake propaganda that flooded social media

MOBILE TABLET PORTRAIT

400x300 px
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730x300 px

TABLET LANDSCAPE DESKTOP
955x300 px

1300x300 px
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Music Center Stage

B ONARNOW Bob Boilen's Top 10 Albums Of 2016
Even With Travel Ban Blocked, Artists Are Still Left Hanging ALL SONGS 24/7 RADIO

" . OURPICKS  LIVERADIO  SHOWS
Hear A Lullaby Version of Beyoncé's "Hold Up"
Meet Fragile Rock: The World's First Puppet Emo Band

Hear Jens Lekman’s New Single, 'Evening Prayer’

Housing Costs Push Musicians Out Of New Orleans

NPR Music thanks our spor wHEN? .

The universe can be complicated.
Understanding it doesn’t have to be.

The universa can be cor
Undarstanding it doosnt have 1o ba.

Listen to hand-picked stories
Support your local station by making a donation based on what you like.

'Harlem River
Drive' Revisited
With Eddie

Music Center Stage is responsive across the following breakpoints:

MOBILE TABLET PORTRAIT TABLET LANDSCAPE
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DESKTOP



Story Center Stage
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EIEMA . village Says It's The Model For ‘It's A Wonderful Life' Town >
You can see why people here think the town is the model for the movie's struggling OURPICKS  LIVERADIO  SHOWS

mill town. In the film, Stewart runs down Bedford Falls’ main street, which looks a lot

like Seneca Falls' main street: the little shops, the brick facades, the snow.

ontinues after sponsorship

WHEN?

‘The universe can be sompiicated.
Understanding it doesn't have o be.

P Listen to Leam More

Local historian Chris Podzuveit says it's no accident

Capra visited Seneca Falls in the 10408 Listen to hand-picked stories

based on what you like.

2 MLy

"We even know he had his hair cut here. It was the

barber's 15 minutes of fame,” Podzuweit says.

The barber talked about Capra walking through town, checking out local landmarks,
Podzuweit says.

Story Center Stage is responsive across the following breakpoints:

NATIONALPUBLICMEDIA

Seneca Falls' main street: the little shops, the

brick facades, the snow.

Article continues after sponsorship

plicated.
Understanding it doesn't have to be.

i MOVIES I'VE SEEN A MILLION TIMES

The Movie John Hawkes Has 'Seen A
Million Times'

Local historian Chris Podzuweit says it's no

accident. Capra visited Seneca Falls in the

MOBILE TABLET PORTRAIT
400x250 px 730x250 px

nationalpublicmedia.com/custom-products

TABLET LANDSCAPE DESKTOP
955x250 px 1300x250 px



CENTER STAGE
Production
Schedule

nationalpublicmedia.com/custom-products

3 weeks before launch

10 business days

8 business days

6 business days

4 business days

3 business days

2 business days

Launch day

Day after launch day

NATIONALPUBLICMEDIA

Kick-off call
Call agenda:

e Team introductions
e Client creative ideas and concerns
e Review the required asset list

e Review production schedule

Assets sent

First draft sent

Client feedback expected

Second draft sent

Final approval requested

The Sponsorship Products
Team will set up a test page

Upon request, the Sponsorship
Products Team can send the test
page link to the client so they can
test their tags and see the creative’s

placement within NPR.org content

Screenshots will be sent

Performance metrics
will be sent



CENTER STAGE
Required
Asset
Specs
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Editable branding imagery

e [ ayered Photoshop or Illustrator files
e Background image provided must be at least 1300X300 px

e Logo(s) in vector format. If vector format is not available,
a medium or large PNG of the logo with a transparent
background is also acceptable

Font file package

Tagline/branding language

e [f there are multiple lines of copy, please specify how fonts should
be used and what proportions or spacing the copy should follow

Branding guidelines/style guide, if available

Current campaign creative guidelines/examples,
if available

HD video, if one will be featured

e YouTube link, .mp4 files, or .mov files are accepted

Tags and trackers, if available
(see below for details on accepted tags)

300x600 companion asset(s), built either by
the client or the Sponsorship Products Team
e [f built by the client, the 300X600 can be sent as either as a

third-party tag or an image file with click-through and
impression tags

e [f built by the Sponsorship Products Team, the client should
specify which sent assets should be used for the Center Stage
vs. the companion

e The companion can fully match the Center Stage or can be
complementary, based on the assets that are sent



CENTER STAGE
Tags and
Tracker
Details

CENTER STAGE

Metrics
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SPT accepts the following types of tags or trackers for
the Center Stage. All tags and trackers must be
HTTPS-compliant.

e Ix1 impression tag

e Standard tag

e jFrame tag

e JavaScript HTML tag
e Click tracker

e Research tags of various types

What we send and how to interpret:

1. Total impressions

The total number of impressions garnered, pulled from
DoubleClick for Publishers

2. Viewable impressions
Total Impressions X Viewability Percentage

Note: Average Moat viewability percentage for
Center Stage is 37% (as of 12/1/16)

3. Clicks

The number of clicks received, pulled from DoubleClick
for Publishers

Note: If there is more than one click-through on the creative we
will split the clicks to show how many each link received

4. Total CTR

The number of clicks received / the total number of
impressions garnered

5. Viewable CTR

The number of clicks received / the number of viewable
impressions garnered



CENTER STAGE

Metrics

continued
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6. Video starts (if applicable)
The number of times users hit Play on the video, if a video
was featured, pulled from Responsive Ads

7. Total video start rate (if applicable)
The number of times users hit Play / the total number of
impressions garnered

8. Viewable video start rate (if applicable)
The number of times users hit Play / the number of
viewable impressions garnered

9. Video completion rate (if applicable)
The number of times users watched 100% of the video / the
number of times users hit Play

10. Companion impressions
The total number of impressions garnered on the Center

Stage companion unit

Note: We do not provide the viewable impressions on the companion
unit because the viewability percentage is close to 100%

11. Companion CTR
The number of clicks received on the companion unit / the
number of impressions garnered



